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Overview

 Shared language

* Awareness vs. action

* Framework for successful messaging
« Mass media

* Evaluation



Take care.

» We will be discussing ways to practice safe messaging for
suicide prevention.

* This presentation will include discussion and examples of
unsafe messaging that may be difficult to see.

* Please take care of yourself. Step away for a moment if you
need to.



Keep in mind...

 Every time you talk about suicide, you're talking to people
who have been personally affected.
* LOSS survivors
« Attempt survivors
« People who have thoughts of suicide

 Every “data point” we talk about is a human being who left
loved ones behind.



Common Terms & Shared Language

 Best practices * Intervention

- Comprehensive suicide  (Lethal) Means
prevention  Means safety

» Connectedness » Non-suicidal self injury

* Cluster - Postvention

» Contagion * Protective factors

 Evidence-based practices . Rick factors

» Gatekeepers . Suicidality

e |deation



Mental Health Conditions & Suicide

- Having a mental health condition can increase risk, but it is
only one risk factor of many.

« Most individuals with a mental health condition do not die by
suicide.

« We cannot focus only on treating mental health conditions
as the way to prevent suicide.



First things first...

e What is your WHY?
« What are you trying to achieve with your message?
* Awareness vs. action



Awareness vs. Action

 “Public opinion surveys show strong public awareness
and support for suicide prevention, but reveal gaps in
knowing how to take action.”

« Generally the “awareness” box is checked, but what do we
want people to do after they're aware of the problem?

https://suicidepreventionmessaging.org/framework/background-research/public-opinion



Filling the Gaps

* Surveys show people are generally aware of these
points:
e Suicide is a problem
« Mental health is important
e Investing in suicide prevention is important
« Everyone should play a role in prevention

https://suicidepreventionmessaging.org/framework/background-research/public-opinion
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Messaging Opportunities

 Consider the following points from a 2015 Harris public
opinion poll about suicide.

- How can your team address these concerns?

https://suicidepreventionmessaging.org/framework/background-research/public-opinion



Messaging Opportunity #1

 Lack of access to affordable help is perceived as an obstacle
the prevents people thinking about suicide from seeking
help:
* 68% think that those contemplating suicide don't know how to get
help
* 62% think people can't afford treatment
* 53% believe there is a lack of access to treatment

https://suicidepreventionmessaging.org/framework/background-research/public-opinion



Messaging Opportunity #2

« 45% cited barriers that might stop them from trying to help
someone close to them who was thinking about suicide,
including:

 Fear that they would make it worse (24%)
« Not knowing what to say or do (23%)
 Fearing there may be nothing they could do to help (18%)

https://suicidepreventionmessaging.org/framework/background-research/public-opinion



Messaging Opportunity #3

« Who would you talk to if you're in crisis?

« Approx. 66% said that they would tell someone if they were
experiencing suicidal thoughts

* 17% said they aren't sure who they would talk to
* 13% said they would tell no one

« Men are more likely to say they would tell no one.

https://suicidepreventionmessaging.org/framework/background-research/public-opinion



Consider:

* What resources or treatment options are available?
* Are there affordable treatment options?

« What do | say/do to help someone who's thinking of
suicide?

* |s it hopeless to try?
* Who can | talk to? Who can | refer someone to?

15



Crafting Your Message



Framework for Successful Messaging

e Four elements: ) All messages

should consider il S
» i fi
o St ra tegy four key e|ements :anl:;:;:\:; involves planning and
Strate Safet prevention. focusing messages, so they are
° S f t gy} YI as effective as possible. Includes
a e y Positive Narrative, + Integrating communications

d G 'd I' with other efforts

o, o an uliaelines + Defining clear goals

° POS Itlve N a rratlve * Understanding the audience
+ ldentifying a “call to action”

o G u i d e | i n e S * Providing resources for taking

action.

Positive Narrative
means “promoting
the positive” in some
form, for example, by

« Sharing resources

+ Telling real stories Positive Guidelines
of help-seeking, Narrative
giving support,

coping, or resilience means using

any specific

+ Describing action steps guidance or
the audience can take best practices
that apply.

+ Featuring program successes,
new research, or how people
are making a difference.

Learn more at SuicidePreventionMessaging.org.

The National Action Alliance for Suicide Prevention’s
Framework for Successful Messaging
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Messaging Strategy

 Building your strategy by answering these questions:
* What are you trying to communicate?
* Who is your intended audience?
« What resources are you including?

« What is your call to action? What action step(s) are you
sharing?

The National Action Alliance for Suicide Prevention's

Framework for Successful Messaging 18



Crafting a Positive Narrative

« Concrete, realistic actions your audience can take
« Examples of effective prevention

 Personal stories of resilience and recovery
Do this safely and only when readly.

e Effective treatments and where to find them
* Programs or services your agency provides

The National Action Alliance for Suicide Prevention'’s
Framework for Successful Messaging
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Sate Messaging 101

« Communicate a “positive narrative”

* Messages around suicide should promote help-
seeking, resources, hope, support, resilience, and
recovery.

 Essential messages:
» Suicide is preventable.
- Effective programs and services exist.
* Help is available.
 Resilience and recovery are possible.

The National Action Alliance for Suicide Prevention’s
Framework for Successful Messaging
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Avoid Sharing Unsafe Content

« Unhelpful and/or unsafe content can include:
* Details of suicide method or location
 Portraying suicide as a common or reasonable reaction to adversity
« Glamorizing suicide
 Sensational language (e.g. “suicide epidemic” or “suicide rates
skyrocketing”)
Providing simplistic explanations for suicide
Sharing personal details that cause identification with the decedent
Dark or alarming images (“head clutchers”)

Extensive statistics about the problem without providing action
steps

The National Action Alliance for Suicide Prevention'’s
Framework for Successful Messaging
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Follow Guidelines

* Follow guidelines for safe messaging!
« Framework for Successful Messaging
« Reporting on Suicide
- Many, many others available here:

https://www.suicidepreventionmessaging.org/guidelines

The National Action Alliance for Suicide Prevention’s
Framework for Successful Messaging
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https://www.suicidepreventionmessaging.org/guidelines

Language Tips
Avoid saying...
« Committed suicide

* Failed suicide attempt

e Successful suicide attempt

Try this instead...

* Died by suicide, killed
him/herself

e Suicide attempt or nonfatal
suicide attempt

e Suicide

23



When Promoting Your Events

« Emphasize key messages of hope and help-seeking/offering

* Do not use unsafe content
 Be careful with stock photos!!!
e Stay away from dark images (“head clutchers”)

 Avoid using sensational language
« “Skyrocketing” or “epidemic”

* Include resources like 988

* Include action steps

* “Join us for a Talk Saves Lives training to learn how you can help!”
 “Share 988 with your friends!”

24



Examples

* The following images are taken from real flyers or posts to
promote a suicide prevention event or training.

 Considering what we've discussed, which of these follow safe
messaging guidelines?

25



PREVENTING A CRISIS

Due to recent deaths by suicide among
our Canyon County students, we need to
have a serious conversation with parents
and guardians about youth mental
health including anxiety, depression, and
suicide. The adults-only conversation will
highlight prevention and intervention
resources and strategies.

OF SUICIDE IS TO KNOW THE RISK
FACTORS AND TO RECOGNIZE THE
WARNING SIGNS. TAKE THESE SIGNS

SERIOUSLY. LISTEN. KNOW HOW TO

RESPOND TO THEM. IT COULD SAVE
SOMEONE'S LIFE.

NATIONAL

¢ In an Emergency, don't
hesitate, call 911.

* NEVER leave a suicidal person
alone - BE A FRIEND

Have the person seek help through a

{ mental health professional - a
| psychiatrist, psychologist, social worker,

marriage or family therapist, psychiatric

nurse, or counselor

SUICIDE PREVENTION

« FREQUENT VISITS TO THE SCHOOL NURSE OR CLINIC
FOR ACCIDENTS, HEADACHES, BACKACHES, OR
SORE MUSCLES

» SELF-ISOLATION, WITHDRAWING FROM ACTIVITIES
OR ISOLATION FROM FRIENDS OR FAMILY

« SUDDEN, SIGNIFICANT DROP IN GRADES

« SAYING THINGS LIKE, *IT WOULD BE BETTER IF |
WASN'T HERE" OR *I WANT OUT*

« RECKLESS BEHAVIOR: AN ESCALATION IN
DRINKING, DRUG USE, OR SELF-HARMING BEHAVIOR

« LOOKING FOR MEANS TO KILL THEMSELVES, SUCH
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COMMON SIGNS OF SUICIDAL THOUGHTS
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« Having significamt mood swings ond/or verbolizing distress
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June 16, 2018
4:30-6:00PM

Facilitator: MECINI—

TOPICS:
Risk factors, Warning signs, Statistics, Sulcidal deation, Elevated risk factors,

Behavioral and verbal clues, QPR (Question, Persuade and Refer)

National Sulcide Prevention LifeNae; 1-800-273-8255
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AGAINST SUICIDE

LOUISVILLE

NATIONAL SUICIDE PREVENTION WEEK

SEPTEMBER 8-15
fe g part of 0 FREE community vide troining event
10 end suicide in Lovisville

Suicide Prevention
A Resource for Parents

PATE, VISIT: QPRLOU.COM

TO PARTICI

SUICIDE

Hermiston School District Families

joi oy Moo, Heallth Sevies fovusing on...

What Parents need to know

about Suicide Prevention
January 9, 2024
6:30-7:30PM via Zoom

View in person at Rocky Heights Elementary
(doors open at 5:45pm).

Dinner for the first 50 attendees.

Childcare available.

Door prize at the in-person viewing.
Representatives from CARE & HPD available for
question

BE Alliance for &

bt SUICIDE PREVENTION §

PREVENTION
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suicideispreventable.org
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It'sOK / &
to Ask.

Depression is not
anormal part of
aging. Reach out to

Talking saves

Learn warning signs and get tips on how
to start a conversation. Visit afsp.org

Crisis Lifeline: Dial/Text 9-8-8
! e HOWARD COUNTY
Or chat online at 988lifeline.org

L\ HEALTH DEPARTMENT

of Larimer County

WE NEED YOUR EXPERTISE

VETERANS
LEADERSHIP COMMITTEE

™

&¥

/ Wi

Veterans have one of the highest rates of suicide in Colorado. Join
our work group - share your ideas and experiences as we work to
reduce suicide in Northern Coloraodo.

QUARTERLY MEETING
SCHEDULE
12:00PM - 1:00PM

MARCH 25, 2021
JUNE 24, 2021
SEPTEMBER 23, 2021
DECEMBER 16, 2021

CONTACT: MARSHALL SPRING
MARSHALL@SUICIDEPREVENT.ORG
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Mass Media



Media Messaging Matters!
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0 disappeared
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Media Messaging

* Safe reporting can reduce risk of contagion.

« Work with your local media outlets to share resources for
safe messaging and explain the importance of safe
messaging to prevent suicide

« Opportunity for sharing resources and a hopeful message
« Recommendations for Reporting on Suicide

30


https://reportingonsuicide.org/

Which side is a better example of safe messaging?

Depression
and
Suicide

Suicide is the 3 leading cause of
death for young people aged 15-24

Students who are depressed get lower
grades and are more likely to drop out

FOR IMMEDIATE RELEASE —

LANDMARK MENTAL HEALTH
EFFECTS, SIGNIFICANT STIGMA AGAINST SUFFERERS

N

The National Action Alliance for Suicide Prevention'’s
Framework for Successful Messaging

REPORT DOCUMENTS DEVASTATING |
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— e ———

NH #Suicide Prevention Project Focuses on Gun Shops aben.ws|

i/1-."SCOgN Remember help is available, just a phone call away
1800-273-8255 |

' Depression
can get better

with help.
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—

MAKE THE =
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I Veterans like you at:
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1

|
Shared experiences and support for Veterans |
i . www.MakeTheConnection.net
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Evaluation



Evaluating our Communications

e How do we define effectiveness?

« Why would we track effectiveness of communication
materials?

e How do we track communication materials?

33



Effectiveness

 Defined by program and communication goals

« If desired outcome is reach, then effectiveness is defined by
adequate/inadequate reach of material.

« If desired outcome is knowledge, then effectiveness is
defined by amount of knowledge gained from the material.

e Establish measurable constructs to determine effectiveness
of communication materials

34



Why evaluate effectiveness?

By evaluating the effectiveness of communication materials:
 Provide insight to achieving communication related goals
* Allows for quality improvement of content
 Better understand the impact of messaging

e If you don’t ask the questions, you won't know the answers

35



Ways to Monitor Effectiveness

 Be sure measurement tools matches the construct
 Ex. Measure reach with number of clicks, interactions, retweets, or
downloads.

« Ex. Measure reception of messaging with a focus group or interview
with member of target population.

« Ex. Measure knowledge gained from communication with a follow
up survey.
 Create measurable evaluation indicators and corresponding
tools for communication materials

36



Resources



Don’t recreate the wheel!

« Use customizable shareables and approved messaging from
reputable organizations like AFSP or SAMHSA

38



ACTION Framework for Successful Messaging

ALLIANCE Created by the National Action Alliance for Suicide Prevention
as part of its focus to Change the Conversation about suicide

FOR SUICIDE PREVENTION and suicide prevention

Resources

- |
=X
=
=
—
=X
=

The Framework is a comprehensive web-based resource that outlines
four critical issues to consider when messaging to the public about suicide.

« The National Action Alliance
for Suicide Prevention 2 Allnessages st

should consider contern that

is unsafe or

Framework for Successful four key elements:  [rested

Strategy, Safety, prevention:

M essd g| N g Positive Narrative,

and Guidelines
» https://suicidepreventionmess
aging.org/

Positive Narrative
means “promoting
the positive” in some
form, for example, by
« Sharing resources

(+

+ Telling real stories Positive
of help-seeking, Narrative
giving support,
coping, or resilience

Guidelines

means using
any specific

+ Describing action steps guidance or
the audience can take best practices
that apply.

+ Featuring program successes,
new research, or how people
are making a difference.

Learn more at SuicidePreventionMessaging.org.

theactionallienceorg | FoLLowus: €0 £
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Resources

« American Foundation for
Suicide Prevention

 Social media messages:
https://afsp.org/social-media-

messages/

* Social media shareable
graphics:
https://afsp.org/social-
shareables/

LGBTQ

Suicide Prevention Resources

Suicide & Crisis Lifeline

988
Press 1 for Veterans, Press 2 for Spanish

Crisis Text Line
Text TALK to 741741 for English
Text AYUDA to 741741 for Spanish

Text with a trained counselor from
the Crisis Text Line for free, 24/7

The Trevor Project

TrevorlLifeline: Available 24/7 at
1-866-488-7386

TrevorText: Text TREVOR to
1-202-304-1200

TrevorChat: Via thetrevorproject.org

afsp.org/Igbtq

Trans Lifeline

Support for transgender people,
by transgender people
1-877-565-8860

SAGE LGBT Elder Hotline

Peer-support and local resources
for older adults
1-877-360-LGBT (5428)

The LGBT National Hotline

Peer-support and local resources
for all ages
1-888-843-4564

American
@ Foundation

for Suicide

Prevention

40
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https://afsp.org/social-shareables/

Resources

* 988 Toolkit

* You can download materials
OR order free materials
shipped to you

- Filter by language, audience,

type of material, etc. Thers i hopa, ¥oU o somasna you lexw
call or text 988
 https://www.samhsa.gov/reso % o
' - - chat egglifeline.org

urce-search/988
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https://www.samhsa.gov/resource-search/988
https://www.samhsa.gov/resource-search/988

Resources

« How to Communicate and
Write about Veteran Suicide
(Published by the VA)

e https://www.mentalhealth.va

.gov/suicide_prevention/docs
/safe_messaging best practi
ces.pdf

VA| () oz,
HOW 10 COMMUNICATE AND WRITE

ABOUT VETERAN SUICIDE

d communicators

Vi

Suicide is a national public health issue that affects all
Americans, induding Veterans, their families, and their friends.
Suicide has no single cause and no one approach can end it—
but prevention is possible, especially when Veterans find
support before a crisis happens.

The L5, Department of Vieterans Affairs’ (V&) top dinical pricrity is preventing suicide among all Weterans. Our public
health approach to suicide prevention includes clinical interventions and community-based outreach prevention
strategies. Our goal is to equip communities to help Veterans get the right care, whenever and wherever they nead
it—from collabarating with Meterans Service Organizations (W50s), state and local leaders, and community groups to
partnering with medical professionals, criminal justice officials, private employers, and many other stakeholders.

Put simiply, VA works to raise awareness of resources that can support all Veterans, regardless of VA health care
enrollment, and send a message of hope. VA consistently communicates that with proper support, access to effective
treatment and counseling with trained providers, safety planning, and other evidence-based intervention strategiss,
suicide can be prevented.

Coverage of Suicide

Research has shown the media can influence behavior—either positively, by
encouraging help seeking and connaction, or negatively, by potentially increasing
risk of those who already experience elevated levels of thoughts of suicide.
Recommendations for Reparting on Suicide (reportingonsuicide.crg) offers guidance
to not only members of the media but all communicators on reporting about suicide
in a safe and ethical manner.

The following are recomm endations for developing messages about Veteran suicide.
When best practices are applied, messages can comect misconceptions, share hope,
and encourage help seeking among those at risk for suicide.

42
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Resources

« Guidance for sharing your
personal story about suicide
(from the AFSP)

» https://afsp.org/sharingyour
story/#safe-storytelling-
guidelines

Speaking Out
About Suicide

Telling your story can save lives and be a part of a healthy healing process, but only if you share
it safely. Sharing your experience lets people know they are not alone and lets them know
recovery is possible. If done safely, your story will encourage people at risk to seek help.

Do

Be at a safe place in your recovery. Reflect on your
own frame of mind. As a general guideline, wait at least
one year after the attempt or loss before speaking.

Define key messages. four story should not simply
express pain. Your goal should be to educate and
inspire hope.

Practice. Sharing your story may bring up unexpected
emaotions. Be sure to practice aloud so that you're
prepared to speak calmly and slowly in front of others.

Emphasize the journey. Talk about both before and
after the loss or attempt, and how far you've come in
YOUT recovery.

Know your audience. Consider who you will be talking
ta(e.g., students, clinicians, survivors) and tailor your
remarks accordingly.

Be honest and hensive. Do not focus solely

P

on the loss or attempt. Include the full range of your
experience, both the positive and the negative, and
how you manage your mental health today.

Provide mental health resources for your audience to

take home, like the 988 Suicide and Crisis Lifeline at 988,

the Crisis Text Line (text TALK or AYUDA to 741741),
or afsp.org.

afsp.org

Avoid

Don't use ph likee ™ it suicide” or
"successful attempt.” These phrases perpetuate
shame and moral judgment. Preferred terms are

"ended one's lifa" or "died by suicide.”

Avaid details about suicide methods. Don't refer

to lethal means unless your story would be incomplete to
the listener without it. If mentioned, be brief and awoid
including details, since graphic descriptions can be
triggering to those who struggle, and cause contagion.

Den't simplify suicide. Reducing the attempt or loss
to a single cause fails to educate the public about the
many warning signs and multiple risk factors that can
signal an attempt.

Don't glorify suicide. Portraying suicide as honaorable or
romantic can lead others to view suicide as a viable option.

Avoid portraying suicide as an option. Suicide is not
a rational backup plan or coping behavior. It is a health-
related crisis, and help is always available.
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Thank you!

» We're so glad you joined us today.

» Contacts:
« Megan Lueck: mlueck@unc.edu
* Jane Ann Miller: jane.miller@dhhs.nc.gov
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